
Digital innovation is one of the seven pillars of Europe 
2020 Strategy. Investing in this sector is strategic as ever, 
even looking at employment: according to the EC, 900,000 
ICT job vacancies are projected by 2020. The imperative of 
digital innovation is fully appreciated by businesses, and 
62% of executives state that their business strategy is de-
pendent on it.  
But Europe is falling behind in terms of digital infrastruc-
ture: broadband connections are 25% lower than an-
nounced and only 6% of them is faster than 100 Mbps. 
These aspects are closely linked to the policies of national 
Governments.  
Italian Government has drafted the “2014-2020 Strategy 
for the digital growth” during its Presidency of the EU 

Council, while the new Juncker Commission has created 
the Digital Single Market, which may create a 500-billion-
Euro growth in EU. 
Businesses, for their part, should invest in digital and ex-
ploit the opportunities coming from Big Data, 3D printing 
and “Internet of Everything”. This need is witnessed by the 
many success stories of the companies already gone digi-
tal. 
Businesses’ task goals in digital innovation go beyond their 
boundaries. They have the responsibility to promote digi-
tal literacy and skills on the whole population, particularly 
on young people, and to support the public-private part-
nerships for the digital education. 
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China to learn Chinese. She is the author of “The new Chinese revolution” published by Hoepli. 

She has moderated over debates with groups such as Unesco, The European House Ambrosetti, Ubs.  


